
BONES 
Creative Director | Writer | Artist

and more.

Clients have included

noun (plural in the sense that many things are possible) :

An award-winning Creative with 10+ years of comprehensive advertising
experience across all media platforms. Well-versed in owning the
creative process from conception to execution, and beyond.



‘THE ONE’

What better way to spread the news of Spectrum’s Fast Internet, Advanced WiFi
and Unlimited Mobile than turning our awesome comedian talents KevOnStage, 

Tony Baker and Tahir Moore into a music band? Ron G makes a classic rap cameo.
 

We went all out music video nostalgia with this one! And, it paid off
because ‘The One’ became Spectrum's most successful Brand Campaign to date,

finishing with 187 million social media impressions, 10.7 million combined impressions
via paid media and 341,813 organic views for its full 3-minute music video. It went on to win 

GOLD at the 2024 Telly Awards AND Best in Multicultural Marketing at the 2024 FAXIES Awards. 
I concepted/wrote this, even providingvocal production andmy background vocals,

which are still on the final airing spot. 

CLICK TO PLAY

Together, Kev & The Kirkpatricks
are the perfect “Trio of Connectivity”

https://www.youtube.com/watch?v=Kn0UBuix3yM
https://www.tellyawards.com/winners/2024/regional-tv/campaign-b2c-business-to-consumer/spectrum-the-one-aa-music-campaign/314793
https://www.tellyawards.com/winners/2024/regional-tv/campaign-b2c-business-to-consumer/spectrum-the-one-aa-music-campaign/314793
https://www.cablefax.com/event/the-faxies-2024
https://www.youtube.com/watch?v=Kn0UBuix3yM


CLICK TO PLAY

‘MISSION POSSIBLE’ STARRING
THE BALD BROTHERS

With KevOnStage as "The Brains" and Tony Baker as "The Brawn", there's
nothing this duo can't do. Intercepting bad service and taking names,
The Bald Brothers are here to save you with the fastest Internet speeds,
the best in entertainment, and 5G mobile that's as unlimited as 
your imagination!

This campaign was a HOME RUN, getting our CPC the lowest it
had been in over 2 years!

CLICK TO PLAY

Digital streaming audio

CLICK TO PLAY

https://www.youtube.com/watch?v=ZtAlQqlXKhc&feature=youtu.be
https://www.youtube.com/watch?v=cgIFBpvrKfo
https://www.youtube.com/watch?v=qmJBRVJh2-Y
https://youtube.com/shorts/zHRYs_fPXV4?si=aZVF9KDGnF0YNckK
https://www.youtube.com/watch?v=cgIFBpvrKfo
https://www.youtube.com/watch?v=ZtAlQqlXKhc&feature=youtu.be
https://www.youtube.com/watch?v=qmJBRVJh2-Y
https://youtube.com/shorts/zHRYs_fPXV4?si=He_mjBDeLxEaVxH6


‘INTERNET FOR ALL’
CLICK TO PLAY

Here, we utilized a very grounded approach and implemented the genuine authenticity of our
celebrity talent, Michelle Monaghan being an actual Spectrum customer to continue the
theme of spreading connectivity. Spectrum Internet doesn’t discriminate and helps all
people, whether you’re in an urban inner city, suburban, or rural environment.
This was a pleasure to shoot and has been received very well.   

 

https://vimeo.com/942126406?from=outro-local
https://vimeo.com/942126406?from=outro-local


SPREAD THE CONNECTIVITY
A little connectivity goes a long way. On their way to the Spectrum store, we took Kev
and Tony through the community to spread the news of Spectrum Mobile – collecting
new customers along the way. I really wanted this spot to move continuously and show
cool ways to display the offer. This spot did great with conversions and CPC!

CLICK TO PLAY

https://www.youtube.com/watch?v=BuljZ9w9oJs
https://www.youtube.com/watch?v=BuljZ9w9oJs


ad feature in

Editorial copy lead for catalogues and digital.



contd...



contd...



DIGITAL INSTRUCTIONAL video

CLICK TO PLAY

TAGLINE & PACKAGING
Conceived the tagline “Always there, never seen”
for ProGlass Screen Protectors. I wanted to stress
the invisibility of the bubble-free, sleek design, while
reinforcing the constant protection.

Created and co-produced this simple instructional video for ProGlass

https://www.youtube.com/watch?v=O_QFMVwQAck
https://www.youtube.com/watch?v=O_QFMVwQAck


digital vIDEO AD
CLICK TO PLAY

faq page
click here

Not only was I there for the inception of Nuckees, I helped develop
the voice of the brand and co-designed the package art. I led the
creative and copy of this digital promo video, where we talk about all
the benefits of Nuckees alongside some simple yet effective visuals.

https://www.youtube.com/watch?v=f-vBD5Zim1I
https://youtu.be/f-vBD5Zim1I
https://youtu.be/f-vBD5Zim1I
https://www.youtube.com/watch?v=f-vBD5Zim1I&t=16s
https://nuckees.com/pages/faqs


product naming,
TAGLINES & packaging
Originated the name SoundMates,
as well as the tagline “Listen Without Limits.”
Assisted with Art Direction of the packaging as well.



digital branding
Creative lead for brand voice across the web.

Named several vacuum models, including these. 



Website product
description copy



MAGIC
This process definitely felt just like the title.
During 2020, I decided to – or rather my mind made
me – create something I’d always wanted. A music
project I could share with the world. 

“Magic” is something that was birthed from that,
and holds a dear place on my debut EP, 321.
It’s my most popular streamed song to date and the
accompanying music video has now reached over
100k views on YouTube.

I wrote and performed the song, concepted and
co-directed the video, as well as edited the final cut.

CLICK TO PLAY

... MY ORIGINAL MOOD BOARD ...

https://www.youtube.com/watch?v=TArHXD2l1SM
https://www.youtube.com/watch?v=TArHXD2l1SM


THANK YOU

WWW.BONESWROTEIT.COM

contact: boneswroteit@gmail.com

https://www.boneswroteit.com/

